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PATNA UNIVERSITY
NAAC Accredited B+

Letter No. Acad/ 95 || Darce- o 5=12—) 9

To

1.The Programme Director-cum-Principal,

Self-financing Programmes,

Patna College, Patna University.

2.The Programme/Course Coordinator,

Bachelor (Hons.) in Mass Communication,

Patna College, Patna University

3.The Controller of Examinations,

Patna University

Subject:- Regarding approval of the Syllabus under CBCS of Bachelor (Hons.)
in Mass Communication programme.

Sir,

With reference to the letter Nos.PL-527 dated 21/08/2019 of the
Principal, Patna College on the subject noted above, I am directed to inform you
that the Academic Council vide its meeting dated 06/09/2019 has approved the
syllabus under CBCS of Bachelor (Hons.) in Mass Communication programme
Enclosures:-Syllabus under CBCS of Bachelor (Hons.) in Mass
Communication programme

Yours faithfully,

Mgmo No. Acad/ 9.5 ] 21—
opy along with its enclosures forwarded to the Incharge, Patna University

Computer Centre for uploading on the website: www.patnauniversity.ac.jin
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INTRODL (’i IONTO C (}'%Hil MICATION

Unit I- Introduction to Communication:

Concept, nature. process and deveiopment of human communication 7 " of effective communication
Functions of communication

Barriers to communication -

Verbal and nonverbal cnmmunira’_'im ) :

Intra-personal. inter-personal. small group. public and mass comnanvcation PubRe speaking

Unit 2 Communication Models: . il 1‘ & ‘
Scope. functions and himitations of comdmunication models. development ¢f communication

madels from simple o c:bmplex

Aristotle, SMCR. Shannor—Weaver model of comm '.;‘i;:-'li w, Hara!d Lasswell, Ozgood, Dance, Wilbur

Schiramm. George Gerbner, Neweomb. DeFleur, Gate-keeping, Cons ergenes niedel

Unit- 3 Commmunication Theories:
Theories of direct and indirect influences,
Hypodermic Needle or -
Bullet, Two step, multi-step tlow. Agenda setting, Uscs and gratification, Cultivation. Dependency,
Cognitive dissonance. .

Unit —4 Media system theories:
Authoritarian, Libertarian, Social-responsibility. democratic and participant I ass media. public opmlon
and democracy.
Unit —35 Media and social responsibility: %
Ethical aspects of mass media, Media and social regponsibility )
Traditional Media in India: Regional diversity, relevance, future . .

i

. wifd i

Books Recommended : ' H ) &
I. Mass Communication in India, Kewal J. r\umat 2004, Jaico Books. Mum bai.,

. Issues in Mass Communication by JS Yaday ¢ Pmciu.,p Mathur s

Handbook of Commumication. Uma Narula. 2006, Atlantic Pub. & Distributors. New Delhi.
Theorics of Mass Communication by De [leur and B, Rekeach :

. Perspectives in' Mass Communication by Agee, Ault. Emers

oA e b

6. Handbook of Journalism & Mass Communication, Virbala Aggarwal. 2004, (m wept Pub.Company,
New Delhi. : oo p
: oy
i
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PATNA UNIVERSITY
BACHELOR IN MASS COMMUNICATION (BMC)
SEMESTER 1

PAPER - CCBMC 1
COMPUTER APPLICATIONS

Unit-1 Fundamentals of computer and Operating system

I History of Computers, Computer Hardware input and Output Devices, CPU, Storage Devices

2. Computer Software and their Application to

3. Functions and types of Operating System, introduction to Windows family

4. Working with Windows — Desktop Operations, Windows Explorer, Creation and Manipulation of Files
and folders — Windows Accessories and Control

Unit-2 MS Word — Creation manipulation of documents

I. Word Processor basics. Word processing in different languages
2. Interface, Tools and Menus of MS Word

3. Page setup, Txt and Paragraph Formatting

4. Working with Tables,: Columns, Graphs and Pictures Mail Merge

Unit-3 MS Excel — Data Analysis

1. Spreadsheet basics, Excel Interface

2. Entering and Manipulation of data

3. Mathematical and Statistical Calculators, Excel Functions
4. Creation and Manipulation of charts and graphs.

Unit-4 MS PowerPoint — Preparation of presentation

. Introduction to process of presentation, interface of powerpoint.

2. Making presentations with design templates.

3. Working with multimedia elements and using them in presentation.
4. Slide transition and custom animation

Unit-5 Introduction to Internet

1. History and facilities of internet.

2. Domain names, Internet Protocol

3. Website. Portals and Search Engine

4. Introduction to networks, client and server concept., browsers.
5. Sourcing content and issues

Books for reverence:

Computer Fundamentals™ by P K Sinha

Computer Fundamentals” by Goel

Computer for Competitive Exams (Fundamental of Computer with MCQs):
Computer Fundamentals and Programming in C” by Reema Thareja
Fundamentals of Computer Networks™ by Kundu
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PATNA UNIVERSITY
BACHELOR IN MASS COMMUNICATION (BMC)
SEMESTER 1

PAPER - GE BMC 1
RADIO PRODUCTION

Unit-1 Radio as a medium

1. Radio as a medium of mass communication in today's context
2. Characteristics of radio’

3. Limitations of radio

4. Three Modes of transmission: AM, SW and FM

5. Different types of radio stations

Unit-2 Radio Formats

. Why formats?

. Simple announcements

. Radio talks/commentaries/comments.
. Radio interviews,

. Radio discussions.

. Radio features and documentaries.

. Radio play

. Radio running commentaries

. Radio ads/commercials ;

10. Phone ins and radio bridges

11. Music on radio

12. Radio News-Radio News defined
13. Main characteristics of Radio News as against news in other media

D00~ O L s L b e

Unit-3 Writing for the Ear

1. Introduction

2. Characteristics of spoken word

3. Knowing your audience

4. Developing your style s

5. Writing, for different formats and messages
6. Dramatizing messages

Unit-4 Radio Production

1. Introduction

2. Elements of radio productions
3. Acoustics

4. Perspective

5. Sound effects

6. Music

7. Distort/Filter

8. Different types of microphones
9. Recording

10. Editing
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PATNA UNIVERSITY
BACHELOR IN MASS COMMUNICATION (BMC)
SEMESTER 1

Unit 5 Community Radio Stations

Community Radio Movement in India, Community radio in North East India, Community radio policies
in India, Acquiring license for community radio station in India, Setting up of a community radio
Station, Role of community Radio in empowering community

Suggested Readings:
1. 1. HR. Luthra Indian Broadcasting, Publications Division
2. 2.Robert Mc Liesh Radio Production, Focal Press
3. 3.James R. Alburger The Art of Voice Acting, Focal Press
4. McLeish, R., & Link, J. (2015). Radio production. CRC Press.
5. Priestman, C. (2002). Web radio: radio production for internet streaming. Gulf Professional
6. Publishing.
7. Pavarala, V.. & Malik, K. K. (2007). Other voices: The struggle for community radio in India.
8. SAGE Publications India.
9. Archer, G. L. (1971). History of Radio to 1926. Arno Press.
10. Singhal, A. (2013). Indias communication revolution: From bullock carts to cyber marts.
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PATNA UNIVERSITY
BACHELOR IN MASS COMMUNICATION (BMC)
SEMESTER 1

PAPER - GE BMC
WRITING FOR MAGAZINE

Unit-1 Understanding Magazine

1. Definition: Newspaper supplements and Magazines, History of Magazines
2. Types of Magazines

3. New Trends like Glossy magazines, Online & Web magazines

Unit-2 Content Management

I. Understanding the target audience and positioning of the Magazine

2. Choosing interesting subjects, imaginative selection of topics, Converting innovative
3. Ideas to articles

4. Cover story, Deciding the thrust areas, series and columns, planning special issues

Unit-3 Writing for Magazine

1. Difference between Magazine story and Newspaper reporting

2. 2, Creative writing, Crisp language special skills for specialized areas

3. Effect of new media on writing style, Visual versus Verbal, Freelance writing, Online writing skills

Unit-4 Editing a Magazine

1. Editorial objectives, workflow

2. Content study: Balancing content, creativity in editing, evaluation of man uscripts, correction and
verification, writing effective bites

3. Photos. Illustrations and other graphics

Unit-5 Magazine Management

1. Structure of editorial department

2. Magazine Production-Layout and design, Master pages and Templates, Style sheet, special effects
like Bleed and Trims '

3. Economics-Sales and Subscription, Production cost and Pricing Distribution networks, Magazine
Promotions

Suggested Reads:

I. Batty Craig and Cain Sandra (2010), Media Writing: A Practical [ntroduction, Palgrave
2. Macmillan.
3. 2. Stovel G (2006) Writing for Mass Media, 6th edition. Allyn and Bacon.
4. Melvin Mencher (2006). News Reporting and Writing, 10th edition, McGraw-Hill.
5. Strunk, William & White, E.B. (1999). The Elements of Style. Longman.
6. Clark, Roy Peter. (2006). Writing Tools: 50 Essential Strategies for Every Writer. Little, Brown.
7. Raman, Usha (2009), Writing for the Media, OUP.
. Quinn Stephen (20053) Convergent Journalism: The Fundamentals of Multimedia Reporting.
. Lang Publishing.
0. Foust James, (2005). Online Journalism — Principles and Practices of News for the Web,
11. Holcomb Hathaway Publishers, Scottsdale, AZ.
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PATNA UNIVERSITY
BACHELOR IN MASS COMMUNICATION (BMC)
SEMESTER 1

PAPER - GE BMC
COMMUNICATION TECHNOLOGY

Unit 1 - Introduction to technologies of Mass Communication
1 Printing, Photography

2 Audiography, Videography

3 Cinematography

Unit 2 - Television Technology

1 Television Broadcasting: NTSC, PAL and SECAM

2 Conditional Access system, Pay per view system

3. Set top box, Characteristics of LED, Plasma screen HDTV, LCD

Unit 3 - Types of Radio

1. FM and AM

2. Satellite and Web Radio
3.Community Radio, Mobile Radio

Unit 4 - Media Technology

. Direct to Home (DIII), Benefits of Fiber optics cable. ............
2. Convergence. Media...

3. World Wide Web

Unit 5 - Sound Technology

1. Microphones: Techniques & Types
2. Sound Mixing Machines

3. Process of Satellite signal

Suggested Read

1. Robert Mc Liesh Radio Production, Focal Press

2. JamesR. Alburger The Art of Voice Acting, Focal Press

3. MecLeish, R., & Link, J. (2015). Radio production. CRC Press.

4. Shook, F., Larson, J., & DeTarsio, J. (2009). Television Field Production and Reporting. Boston:
5. Allyn & Bacon.

6. Block, M. (2010). Writing broadcast news: Shorter, sharper, stronger: A professional handbook.
7. Washington, DC: CQ Press.

8. Burrows, Thomas D., et.al. (2000) Video Production: Disciplines and Techniques. McGraw-Hill
9. Zettl, H.(2006) Handbook of Television Production, wadsworth. :
10. Compesi. Ronald J et.al (1997) Video field Production and Editing, Allyn& Bacon
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PATNA UNIVERSITY
BACHELOR IN MASS COMMUNICATION (BMC)
SEMESTER 1

PAPER - AECC -1
ENGLISH

Objectives:

The objectives of English subject is to enable students fo use English in day-to-day communication. to
encourage the students to speak English, to build up their confidence in usage of English, to develop
their written communication competence and to prepare them for competitive examinations.

Unit 1

Prose: The Bet-Anton Chekov, Socrates and the Schoolmasterw-F.L.Braync,.
An Astrologer's Day R.K. Narayan,

The Gift of the Magi-O'Henry, With the Photographer-Stephen Leacock.

Uinit 2

Short Stories: The Axe-R.K.Narayan,
The Refugees-Pearl Buck,

Two Gentleman of Verona-A_J.Cronin.
Luck-Mark Twain,

One Thousand Dollars-O.Henry.

Unit 3
Grammar and Vocabulary: Articles. Prepositions, Modal auxiliaries, antonyms, synonyms, one-words
substitutes, Phrases, Clauses, Sentences, Common Errors,

Unit 4
Written Communication: Paragraph writing, Precis writing, Letter and Application writing, Essay
writing.

Unit §

Spoken Communication: Meeting People, Exchanging Greetings and Taking Leave, Introduction
yourself,

Introducing People to Others, Answering the Telephone and Asking for Someone, Dealing with a Wrong

Number, Taking and Leaving Messages, Making Inquiries on the Phone, Calling for Help in an
Emergency.

Text Books:

1.Prism:Spoken and Written Communication, Prose&Poetry-Orient Longman.

2.A Handbook of Stories(Edited)-M.M.Lukose. Macmillan

3.A Course in English Gram mar-Bakshi,R.N.,Orient Longman,

4.Reference Grammar for Students of English-Close.R.A..Orient Longman.

5.Modem English-A Book of Grammar. Usage & Composition-Krishnaswamy, N., Macmillan India Lid.
6.Advance English Gramin‘uar-Hewings,M.1999.Cambridge University Press.

7.How to communicate effectively in Business-Kenneth Roman

8.HBR Guide to Better Business Letter-Bryan A. Garner
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PATNA UNIVERSITY
BACHELOR IN MASS COMMUNICATION (BMC)
SEMESTER 2

PAPER - CCBMC 3
REPORTING AND EDITING FOR PRINT

UNIT 1 Covering news

Reporter- role, functions and qualities
General assignment reporting/ working on a beat; news agency reporting. Covering Speeches, Meetings
and Press Conferences

Covering of beats- crime, courts, city reporting, local reporting, MCD, hospitals, health, education,
Sports;

UNIT 2 Interviewing/Types of news leads

Interviewing: doing the research, setting up the interview, conducting the interview

News Leads/intros, Structure of the News Story-Inverted Pyramid style; Lead: importance, types of
lead; body of the story; attribution, verification

Articles, features, types of features and human interest stories, leads for features, difference between
articles and features.

UNIT 3 The Newspaper newsroom

Newsroom, Organizational setup of a newspaper, Editorial department

Introduction to editing: Principles of editing, Headlines; importance, functions of headlines, typography
and style, language, types of headline, style sheet, importance of pictures, selection of news pictures
Role of sub/copy-editor, News editor and Editor, chief of bureau, correspondents

Editorial page: structure, purpose, edits, middles, letters to the editor, special articles, light leader
Opinion pieces, op. Ed page

UNIT 4 Trends in sectional news Week-end pullouts,
Supplements, Backgrounders columns/columnists

UNIT 5 Understanding media and news

Sociology of news: factors affecting news treatment, paid news, agenda setting, pressures in the
newsroom, trial by media, gatekeepers.

Objectivity and politics of news Neutrality and bias in news

Readings
The Art of Editing, Baskette and Scissors, Allyn and Bacon Publication
Dynamics of Journalism and Art of Editing, S.N. Chaturvedi, Cyber Tech Publications

News Writing and Reporting for Today*s Media, Bruce Ttule and Douglas Anderson, McGraw Hill
Publication

Modern newspaper practice: A primer on the press, F.W. Hodgson, Focal Press Reporting for the

Media, Fred Fedler and John R. Bender, Oxford University Press The Newspaper‘s Handbook, Richard
Keeble, Routledge Publication
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PATNA UNIVERSITY
BACHELOR IN MASS COMMUNICATION (BMC)
SEMESTER 2

PAPER - CCBMC 4
ADVERTISING AND PUBLIC RELATIONS

Unit 1-Introduction to Advertising Meaning and history Advertising Importance and Functions
a) Advertising as a tool of communication,

b) Role of Advertising in Marketing mix, PR

Advertising Theories and Models-AIDA model, DAGMAR Model,Maslow‘s Hierarchy Model,
communication theories applied to advertising

Types of advertising and New trends

Economic,cultural, Psychological and Social aspects of advertising

Ethical & Regulatory Aspects of Advertising-Apex Bodies in Advertising-AAAI, ASCI and their
codes.

Unit 2- Advertising through Print, electronic and online media Types of Media for advertising

Advertising Objectives, Segmentation, Positioning and Targeting Media selection, Planning,
Scheduling

Marketing Strategy and Research and Branding

Advertising department vs. Agency-Structure, and Functions Advertising Budget
Campaign Planning, Creation and Production

Unit-3 Public Relations-Concepts and practices Introduction to Public Relations

Growth and development of PR Importance, Role and Functions of PR Principles and Tools of Public
relations

Organisation of Public relations: In house department vs consultancy. PR in govt. and Private Sectors
Govt's Print, Electronic, Publicity, Film and Related Media Organizations

Unit 4-PR-Publics and campaigns

Research for PR

Managing promotions and functions

PR Campaign-planning, execution, evaluation Role of PR in Crisis management
Ethical issues in PR-Apex bodies in PR- [PRA code - PRSI,PSPF and their codes.

Unit 5 — Social Media Marketing
Social Media Technologies and Management Inetgrated Marketing Communication Developing Social
Networks
Social Media Strategies, Tactics and Ethics Social Media Tools
Measurement Strategies and ROI
Readings
1. David Ogilvy, Ogilvy on Advertising,Pan/Prion Books
2, Frank Jefkins,Advertising Made Simple, Rupa& Co.
3 Chunawalla , Advertising Theory And Practice, Himalaya Publishing House
4 JethwaneyJaishri, Advertising, Phoenix Publishing House
i Jefkins Frank Butterworth, Public Relation Techniques, Heinmann Ltd.
6. Heath Robert L, Handbook of Public Relations, Sage Publications, 7 .Dennis L. Wilcose& Glen
T, Public Relations, Pearson
8. Cutlip S.M and Center A.H., Effective Public Relations, Prentice Hall
9. Kaul J.M., NoyaPrakash, Public Relation in India, Calcutta qpl-évﬂA\Mﬂ
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PATNA UNIVERSITY
BACHELOR IN MASS COMMUNICATION (BMC)
SEMESTER 2

PAPER - GE BMC 2
TELEVISION PRODUCTION

Unit-1 : TV Production Process

1. TV as a medium of Communication, Types & Programs
2. Television Production : Meaning and scope
3 Video Production Process : Pre Production, Production, Post Production

Unit-2 : Production Team

I Production Personnel and their duties and responsibilities
2 Key persons in Technical team

3. Production team, Management team

Unit-3 : TV Seript

I Script Writing - Characteristics of a good script
2 Story Board - Types of TV script

3 Writing Voice Over

Unit-4 : Camera and Lighting

L Components of Video Camera
Z Basic shots and their Composition
3. Lighting equipments and control

Unit-5 : Video Editing

[ Editing - concept and significance

2. Grammar and aesthetics of Editing

3 Editing equipment, introduction to Non Linear Editing

Suggested Readings :

1. Jan R, Hakemulder, Broadcast Journalism, Anmol Publications, Ray AC de Jonge, PP Singh New
Delhi

2. Janet Trewin Presenting on TV and Radio, Focal Press, New Delhi

3. Stuart W. Hyde TV & Radio Announcing, Kanishka Publishers

4. Andrew Boyd Techniques of Radio and Television News Publisher: Focal Press, India.

5. Janet Trewin Presenting on TV and Radio, Focal Press, India.

6. Ralph Donald and Thomas Spann Fundamentals of Television Production Surjeet Publications,New
Delhi.

7. Herbert Zettl Handbook of Television Production, Publisher: Wadsworth

8. Thomas D Burrows & Lynne S. Video Production Publisher: MC Graw Hill

9. Ralph Donald, Thomas Spann Fundamentals of TV Production, Surjeet Pubications, New Delhi
10.Lynn S Gross, Larry W. Ward Electronic Movie making Wadsworth Publishing

I'1.Neill Hicks Screen Writing, Michael Wiese Productions

12.Thomas D Burrows, Lynne S Gross Video Production, Mc Graw Hill



Unit-1 Indian Foreign Relations
India’s Foreign Policy

1.
- India’s relations with its neighbours especially Pakistan, SriLanka, Bangladesh and Nepal

R

India and NAM
India and SAARC
India and UN
India and ICTs

Unit-2 India and Major Concerns
Rapid Urbanization

Major poverty alleviation programs
Food Self-Sufficiency

Indian Industry: An Overview
Disinvestment and BPOs
Indian Sports Scenario

1

SIS

Unit-3 Security Concerns
1. India as a Nuclear Power
2. India’s Defence
3. Criminalization of Politics

4. Naxalism

Unit-4 Global Issues
Terrorism and anti-terror measures
Human Rights Issues
Gender Issues
4. Consumerism
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CONTEMPORARY ISSUES
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Unit-5 Discussions, Debates, Interviews, Presentation s Seminars, Workshops on above Units.

Suggested Readings:

L

9.

2
3
4.
3t
6
7
8

Tapan Biswal

Prof. S.D. Muni
Madan Gopal
Muchkund Dubey
Prakash Chander
R.S. Yadav (ed.)
JN. Dixit

LK. Gujral

Rajan Harshe & K.N. Sethi

e
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Human Rights Gender and Environment,

Vina Books

Indian and Nepal .Konark Publisher,
India through the Ages, Publication Division

Political Issues

International Politics
India’s Foreign Policy: Contemporary Trends
Assignment Colombo
Continuity and Change: India’s Foreign

Policy (Mac M

illan, India)

Engaging the World: Critical Reflections on
India’s Foreign Policy (Orient Longman)
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PATNA UNIVERSITY
BACHELOR IN MASS COMMUNICATION (BMC)
SEMESTER 2

SOCIO-ECONOMIC & POLITICAL SCENARIO

Unit-1 Indian History, Culture and Heritage

1.
2

4.

India that is Bharat,

The Great Indian Heritage (art, culture, mythology, language, fairs and

festivals)

Landmarks in Indian Freedom Movement (history, reforms, refer series-Bharat Ek
Khoj by Shyam Benegal)

Unit-2 Indian Economy: Issues and Concerns - 1

1.

i e

Nature of Indian Economy (reasons for underdevelopment)

India’s planning for development (5-year plans)

Figures Speak: Ground realities of Indian Economy based on HDI
Explanation of economic concepts and terminologies

Mixed Economy: Public Sector Undertakings and Private Enterprises

Unit-3 Indian Economy: Issues and Concerns - 2

15
2
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Globalization and opening up of Indian Cconomy

Understanding Markets (Concepts-Sensex-Index-Bulls and Bears, Inflation-Cost of Living
Index-Role of SEBI )

Forcign trade and balance of payment.

Indian industry: an overview.

Disinvestment and FDI

Bops: An era of outsourcing

Unit-4 The Indian Polity

)
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Salient Features of Indian Constitution - Relevance of Fundamental Rj ghts and Directive
Principles

Parliamentary Democracy (Federal and Unitary features) : Do we need to switch over to
Presidential system

Centre-State Relations : Issues of Regionalism

Decentralization of Power

Legislative Procedures-From Bill to Act.
Indian Tndicial Quctam « Totii 1 4 e s





















































































































