PATNA UNIVERSITY

DEPARTEMENT OF APPLIED ECONOMICS AND COMMERCE

REVISED AND UP-DATED COURSE STRUCTURE TO BE
IMPLEMENTED FROM THE SESSION: 2015-2016

MC 101 Management Concept and organisational Behavior 100 Marks
MC 102 Human Resource Management 100 Marks
MC 103 Managerial Economics 100 Marks
MC' 104 Corporate Financial Accounting 100 Marks
Semester - 2
MC 201 Accounting for Managerial Decisions 100 Marks
MC 202 Marketing Management 100 Marks
MC 203 Financial Management 100 Marks
MC 204 Statistical Discussion 100 Marks |
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PATINA UNIVERSITY

DEPARTMENT OF APPLIED ECONOMICS AND COMMERCE

REVISED AND UP-DATED COURSE STRUCTURE TO BE

IMPLEMENTED FROM THE SESSION: 2015-2016

Semester-Tll

MC301 Corporate Legal Framework
MC 302 Corporate Tax Planning and Management
MC 303 Strategic Management
MC304 Research Methodology
OPTIONAL GROUP-I FINANCE AREA SEMJESTEIMV
MCF 401 Financial Institutions and Markets
MCF 402 Derivatives and Risk Management
MCF 403 Security Analysis and qutfolio Management
MCF 404 Working Capital Management
OPTIONAL GROUP-II MARKETING AREA
MCM401 Advertising and Sales Management
MCM 402 i II\/'Iarl;eting Research | I
MCM 403 llxllte‘rnational Marketing
MCM 404 Strafegic Management 1
OPTIONAL QKOilP-ni INTERNATIONAL BUSINESS AREA
MCIB401 International Business Environment
MCIB 402 International Marketing
MCIB 403 Foreign Trade Policy, Procedures and
Documentation
MCIB 404 International Acpou11ti11g
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MASTER OF COMMERCE (M. COM.)

SEMESTER-I
COURSE INPUT DETAILS
MC 101. MANAGEMENT CONCEPTS AND ORGANISATIONAL BEHAVIOR

Objective

The objective of this Course is to help students understand the conceptual framework of
management and organisational behavior.

Course Inputs

Unit L. Schools of Management Thought: Human behavior and social system
school; Function of Modern Management.

Unit I1. Organisational Behavior: Organisational behavior — concept and
significance; Relationship between Management and organisational
behavior; Basis of emotional intelligence and Management of stress.

Unit IT1. MOTIVATION AND LEADERSHIP: Process of motivation; Theories of
motivation -need hierarchy theory, theory X and theory Y, two factor theory.
Leadership; Concept; Leadership styles; Theories —trait theory, behavioral
theory.

Unit IV. Organisational Conflict: Dynéxnics and management; Sources, levels and
types of conflict; Resolution of conflicts.

Unit V. Organisational Development: Concept; Need for change, resistance to
change.

References
Griffin, Ricky W: Organizational Behavior, Houghton Miffin co., Boston.

Hellreigei, Don, JoJin W. Slocum, Jr., and Richard W. Woodman: Organisational
Behavior, South Western College.

Publishing, Ohio;

Hersey, Paul, Kenneth H. Blanchard and Dewey E. Johnson: Management of
Organisational Behavior: Utilising Human Resources, Prentice Hall, New Delhi.
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Ivachevich; John and Michael. T. Malheson; Organizational Behavior and Management,
Business Publication Inc., Texas.

Koontz, Harold, Cyril O'Donnell, and Heinz Weilmgb: Essential of Management,
Tata McGraw-Hill, New York.
Luthans, Fred: Organisational Behavior, McGraw-Hill, New York.

Nevvstrom, John W. and Keith Davis: Organisational Behavior: Human Behavior at

Work, Tata McGraw-Hill, New Delhi.

Robbins, Stephin P, and Mary! Coulter: Management, Prentice Hall New Delhi;i
Robbins, Stepliin P: Organisational Behavior, Prentice Hall New Delhi.

Steers, Richard M. and.!. Stewart Black: organisational Behavior, Harper, Collins
College Publishers, New York.

Sukia, Madhukar: Understanding Organisations; Organisaion Theory and Practice in
India, Prentice Hall, New Delhi,




MC 102. HUMAN RESOURCE MANAGEMENT

Objective

This Course is Developed keeping in view (lic understanding in depth of roleo f
Human Resource Management in the Corporate World.

Unit 1.

Unit I1.

Unit III.

Unit IV.

HUMAN RESOURCE MANAGEMENT AND PLANNING

Concept, Objectives, Nature and Scope of the Human Resource Management.
HR Functions. Meaning, Objectives and Importance of Human Resource
Planning. Problems in HR Planning.

HUMAN RESOURCE ACQUISITION AND DEVELOPMENT

Meaning of Recruitment. Various Sources. Definition of Selection and
Selection Process. Placement, Induction, Training and Management
Development Programme. Meaning and Importance. Methods and
Procedures of Training,

JOB EVALUATION AND PERFORMANCE APPRAISAL

Meaning Importance and Methods of Job Evaluation Concept, .Objectives
and Importance of Performance Appraisal, Methods of Performance
Appraisal. Problems of Performance Appraisal.

COMPENSATION AND GRIEVANCE MANAGEMET

Elements of Compensation. Factors Affecting Compensation. Cause of

Employees Grievance. Grievance Procedure, Management of Employees
Grievance. i
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Unit V.

HUMAN RESOURCE AUDITING

Meaning and Objectives of HR Audit. Need for HR Audit. Methods of HR

Audit.

AUTHOR

BOOK

Arun Monappa and S.S. Mirza

Personal Management

Aswathappa K. Human Resource and Personal
Management.

Blum and Naylor Social Foundation and Industrial
Psychology.

Dale Yodder Personal Management and Industrial

Relation

De Cenzop D.A. & Robbins S.P.

Human Resource Management

E.B. Flippe

Principal of Personal Management

Guy, V. and Mattock, J.

The New International Manager

Holloway, J. Ed.

Performance
Evaluation.

Measurement  and

Monappa, A. & Saiyadain, M.

Personal Management

Stone Lioyed & Leslie W. Rue

Human Resource and Personal

Management

Strause and Sayles

Personal: The Human Problems of
Management

Tiffin and Mc Cormic

Industrial Psychology
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MC 103. MANAGERIAL ECONOMICS

Objective

This course develops managerial perspective to economic fundamentals as aids to
decision making under given environmental constraints.

Course lnputsl

Unit L. Nature and Scope of Managerial Economics: Objective of a firm;
Distinction from Traditional economics.

Unit II. Theory of Consumer Choice: Cardinal Utility approach,
indifference approach, Demand estimation for major consumer durable
and non- durable products; Demand forecasting techniques.

Unit I1I. Production Theory: Production function- Production with one and
two variable inputs; stages of production; Economies of scale; Cost
theory and estimation; Short and long run; cost function- their nature,
shape and inter- relationship; Law of variable proportions; Law of returns
to scale.

Unit IV. Pricing Practices: Method of price determination in practice;.
Pricing of multiple products; Price discrimination; International price
discrimination and dumping.

Unit V. Business Cycles and Inflation: Nature and phases of business
cycle; Definition, Characteristics and types of inflation, inflation in term
of demand-pull and cost- push factors; Effects of inflation.

References
Baurnol, William J: Economic Theory and Operations Analysis, Prentice Hall, London.

Baya, Michael R: Managerial Economics and Business Strategy, McGraw Hill (nc.
New York.

Chopra, O.P: Managerial Economics, . Tata McGraw Hall, Delhi.
Dean, Joel: Managerial Economics, Prentice Hall, Delhi.

Dholakia, R.H. and A.L. Oza: Micro Economics for Management Students, Oxford
University Press, New Delhi. :

Eaton, B.Curtis and Diane Faton: Micro Economics, Prentice Hall, New Jersey.
\
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Goug K, J. and 8. Hills: Fundamental of Managerial Economics, Macmillan Landon.

Haynes, W.W., V. L. Mote and S. Paul: Managerial Economics Analysis cases, .
Prentice Hall India, Delhi. '

Peterson, H. Craig and W. Cris Lewis: Managerial Economics, Prentice Hall, Delhi.

Salvatore, Dominick: Managerial Economics in a. Global Economy, McGraw Hill, New
York.

Varian, H.R: International Microeconomics; A Modern Approach, East West Press,
New Delhi.

Varshney RL and Maheshwari KL: Managerial Economics; Sultan Chand Sons, New
Delhi. :

Dwivedi DN: Managerial Economics, Vikas Publishing House, New Delhi.

Adhkary M. Business Economics, Excel Books, New Delhi.
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MC104. CORPORATE FINANCIAL ACCOUNTING
Objective il

The objective of this is to aware the students towards advanced accounting issues
and practices such as maintenance of company accounts, valuation of goodwill
and shares, and handling accounting adjustments.

Course Inputs

Unit 1. Introduction to international financial reporting system (IFRS),
problems of convergence of IAS into IFRS. Brief introduction
about IAS and AS of India

Unit II. Valuation of goodwill and shares.

Unit II1. Accounting issues relating to amalgamation, and reconstruction of
companies.

Unit I'V. Accounting for holding and subsidiary companies.

Unit V. Voyage accounts, Investments accounts and accounting  for

underwriting of shares.

References
Beams, F. A.: Advanced Accounting, Prentice Hall, New Jersey.

Deareen, J, and S.K Bhatlacharya: Accounting for Management, Vikas Publishing House,
New Delhi.

Engler, C., L.A Bernstein; and K.R Lambert; Advanced Accounting, Irwni, Chicago. ‘
Fischer, P.M.. W.J. Taylor and J.A: Leer: Advanced Accounting, Southp Western, yhio.
Gupta R.L.: Advanced Financial Accounting, S.Chand & Co., New Delhi.

Keiso D.E. and J.J Weygandt: Intermediate Accounting, John Wiley and sons, NY.
Maheshwari, S.N: Advanced Accountancy - Vol. 11, Vikas Publishing House, New Delhi
Monga, J.R; Advanced Financial Accounting Mayoor Paperbacks, Noida.
Narayanaswami, R: Financial: A Managerial prospective, Prentice Hall of India, Delhi.

Neigs, R. F. : Financial Accounting, Tata McGraw Hill, New Delhi. Shukla, M.C.
and T.S.

Grewal: Advanced Accountancy, Sultan Chand & Co., New Delhi. Warren, C. S.
and P.E.

Fees: Principles of Financial and Managerial Accounting, South-Western, Ohio.

2 O et 7. .
Z%i/ 2l /@ % i
5 Qz@%\o ,,



S EM ESTER-II

MC 201. ACCOUNTING FOR MANAGERIAL DECE1SION

Objective

The objective of this course is to acquaint students with the accounting concepts,
tools and techniques for managerial decisions. :

Fifty percent questions must be asked from practical problems.

Course Inputs

Unit 1.

Unit I1.

Unit ITL

Unit I'V.

Introduction of Accounting: Management accounting as aparea of
accounting; objective ,nature, and scope of management accounting.
Responsibility accounting-Meaning and significance; Responsibility
centres-cost centre, profit centre, revenue centre and investment
centre, problems in transfer pricing )

Budgeting: Definition of budget; Essentials of Budgeting; types of
budget functional, Muster, etc.; Fixed and flexible budget; Budgetary
control; Zero-base budgeting; Performance budgeting.

Standard Costing and Variance Analysis: Standard costing as a
control technique; setting of standards and their revision; Variance
analysis-meaning and importance, kinds of variances and their uses —
material, labour and overhead variances.

Marginal Costing and Break- even analysis: Concept of marginal
cost; marginal costing and absorption costing; Marginal costing
versus direct costing; Cost- volume- profit analysis; Break-even
analysis; Assumptions and practical applications of break -even
analysis; Decisions regarding sales-mix, make or buy decisions and
discontinuation of a product line etc.



Unit V. Reporting to Management: Objective of reporting, Types of reports,
modes of reporting, reporting at different levels of management."

References
Anthony, Robert: Management Accounting, Tarapore-waJa, Mumbai.

Barileld, Jessie, Ceily A. Raiborn and Michael R. Kenney: Cost Accounting:
Traditions and Innovations, South;- Western College Publishing, Cincinnati, Ohio.
Decoster, Don T. and Elden: L.; Schafer Management Accounting; A Decision
Emphasis, John Wiley and sons Inc., New York.

Garrison, Ray H. and Eric W, Noreen: Management Accounting, Richard D. Irwin,
Chicago. :

Hansen, Don R, and MaryannelM.. Moreen; Management Accounting, South
western,College Publishing, Cincinnati.

Ohio. Horngran, C. T., Gary 8 Sundem, and William O. Stratton: Introduction of
Management Accounting, Prentice Hall, Delhi

.Horngrdn, C.T., George Foster and Srikant M. Daliar: Cost Accounting: A
Managerial Emphasis, Prentice Hall Delhi.

Lall, B.M., and I.C. Jain: Cost Accounting, Vani Publishing, Delhi.

Welsch Glenn A., Ronald W. Hilton, and Paul N. Gordon: Budgeting, Profit Planning

and Control, Prentice Hall, Delhi.
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MC 202. MARKETING MANAGEMENT
Objective

The objective of this course is to facilitate understanding of the conceptual framework
of marketing and Us application in decision making under various environmental
constrains.

Course Inputs

Unit L BASIC CONCEPT OF MARKETING, ITS ANALYSIS AND
SELECTION: Concept, nature, scope and importance of
marketing; Marketing environment —macro and micro components and
their impact on  marketing decisions. Market segmentation and
positioning.

Unit 11 PRODUCT AND PRICING DECISIONS: Concept of a product;
Classification of ' products; Major product decisions; Product . lines
and product mix Branding; Packaging and labeling; Product life
cycle. Factors affecting price determination; Pricing Policies and
strategies.

Unit-111. Distribution Channels and Physical Distribution Decisions:
Nature, Function and types of distribution Channels; Channel
management decisions: Retailing and wholesaling.

Unit IV. Promotion Decisions and Marketing: Communication process;
Promotion mix- advertising, personal selling, sales promotion, publicity
and public relation; determining advertising budget.

Unit V. Issue and Developments in Marketing: Social, ethical and legal
aspects of marketing; Marketing o-f services; International Marketing;
Green marketing; Cyber marketing.

References:

Philip Kotler and. Gary Armstrong: Principal of Marketing, Prentice Hall. New Delhi.

Kotler. Philip; Marketing Management-Analysis. Planning. Implementation and Control,
Prentice Hall, New Delhi.

Majumdar . Ramanuj: Product management in India. Prentice Hall. New Delhi.

Mc Carthy. E. Jenome and William D.. Perreault Jr. Basic Marketing : Managerial
Approach. Richard D. Irwin.



Homevvood. Illinocis.

Ramaswami . V. S. and Namakumari, S : Marketing Management MacMillan India, New
Delhi.

Srininivasan. R: Case Studies in Marketing : The Indian Context Prentice Hall, New
Delhi.

Stanton, William J., and Charles Futrell: Fundamental of Marketing: McGraw
Hill Publishing Co.. New York.

Still, Richard R, Edward W, Cundiff and Norman A.P. Govoni: Sales
Management:

Decision, Strategic and Cases, Prentice Hall, New Delhi.
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MC 203. FINANCIAL MANAGEMENT

Objective

The objective of this course is to help students to understand the conceptual
framework of Financial Management. and its application under various
environmental constraints.

Fifty percent questions must be asked from practical problems.
Coarse Inputs

Unit 1. Financial Management: Meaning. Nature and Scope of finance:
Financial goal- profit vs. wealth maximization.

Unit I1. Capital Budgeting: Mature of Investment decisions; Investment
evaluation criteria-net present value. Internal rate of return, profitability
index, Payback period, accounting rate of return; NPV and IRR
comparison.

Unit III. Cost of Capital: Meaning and significance of cost of Capital;
Calculation of cost of debt, preference capital, equity capital and retained
earning; Combined cost of capital (weighted).

Unit IV. Leverage and Capital Structure theories: Measurement
of leverage; Effects of operating and financial .leverage on profit; Concept

and factors affecting Capital structure, Capital structure theories; Net
Income and net operating income Approach.

Unit V. Dividend Policies: Issues in dividend decision, Walter's model,
Gordon's model, M-M hypothesis. Forms and types of dividend.

References:

Bhattacharya, Hrishikesh, Working Capital Management: Strategic and Techniques,
Prentice Hall, New Delhi.

Brealey, Richard A and Steward C. Myers: Corporate Finance, McGraw Hill, Int.
Ed., New York. :

Chandra, Prasanna: Financial Management, Tata McGraw Hill, Dethi.
Hampton, John: Financial Decision Making, Prentice Hall, Delhi.
Pandey, I.M : Financial Management, Vikas Publishing House, Dethi.
Van Home, J. C. and J.M Waehowicz Jr.: Fundamentals of Financial
14}
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Management, Prentice Hall, Now Delhi.
Pinches, George E: Essentials of Financial Management; Harper and Row, New York.
Khan MY, Jain PK: Financial Management: Tata McGraw Hill, New Delhi.

Archer, Stephin, H., Choate G Marc, Racette, George: Financial Management;
John Wiley. New York.

Block, Stanley B, Geoffrey A Hilt: Foundations of Financial Management;
Richard D.

Irwin. Homewood, Illinois. N
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MC 204. STATISTICAL METHODS

Objective

The objective of this course is to make the students learn the application of
Statistical tools and technique for decision making.

Course Inputs

Unit L. Univariate Analysis: An overview of Central Tendency Dispersion and
skewness.

Unit 11. Correlation and Regression Analysis; Two variable cases.

Unit II1. Statistical Testing: Point and interval estimation of population mean,

proportion, and variance; Statistical testing- hypotheses and errors; sample size;
Large and small sampling tests-Z Test. T test, and F tests, chi- square tests.

Unit IV. Probability theory and Distribution: Probability- Classical, relative, and
subjective probability; Addition and multiplication probability models;
Conditional probability and Bayer’s theorem.

Binomial, Poisson/and normal distribution;' their! characteristics and
Application

Unit V. Statistical Quality Control: Causes of variations in quality
characteristics; Quality control charts-; purpose and logic; Constructing a
control chart- computing the control limits (X. and R Chart). Process under
control and out of control; Warning limits; Control charts for attributes

fraction defectives and number of defects; Acceptance sampling-CASE
STUDY.

Reference:
Hooda, R.P: Statistics for Business and Economics, Macmillan, New Delhi.
Heinz, Kohler: Statistics for Business & Economics, Harper Collins, New York,

Hien, L.W: Quantitative Approach to Managerial Decisions, Prentice Hall, New
Jersey,

Lawrence B. Morse: Statistical for Business and Economics, Harper Collins, NY.

Levin, Richard 1. and David S Rubbin: Statistics for Management, Prentice Hall,
New Delhi.

Watsnam Terry J. and Keith Parramor: Quantitative Methods in Finance,
!
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Semester-lll
MC 301. CORPORATE LEGAL FRAMEWORK

Objective

The objective of this course is to provide knowledge of relevant provisions of
various laws influencing business operations.

Course Inputs

UNIT I. The Companies Act, 1956 (Relevant Provisions): Definition,
Types of companies; Memorandum of Association; Articles of
Association; Prospectus; Share Capital and Membership: Meetings
and Resolutions; Winding up and Dissolution of Companies.

UNIT I1. The Negotiable Instruments Act, 1881: Definition, Types of
Negotiable Instruments; Essential Features; Negotiation; Holder and
Holder in Due Course; Different Types of Cheques; Endorsement and
Crossings of Cheque;

UNIT III.  Legal Environment for Security Markets: SEBI Act, 1992-
Organisation and Objectives of SEBI; Role of SEBI in controlling the
security markets.

UNIT IV. Restrictive and Unfair Trade Practices, Consumer Protection Act:
Restrictive Trade Practices; Unfair Trade Practices. The Consumer
Protection Act, 1986-Salient features;

UNIT V. Regulatory Environment for International Business: FEMA Act,
1999, WTO: Regulatory framework of WTO, Basic Principles and its
Charter; WTO-provisions relating to preferential treatment to
developing countries; TRIPS and TRQMS

References

Taxmann’s Company Law, A Comprehensive Text Book on Companies Act, 2013.

A Text Book of Company Law (Corporate Law); P.P.S. Gogna; S, Chand &
Company Ltd.

Avadhaani V.A.: SEBI Guidelines; and Listing of Companies, Himalaya Publishing
House, Delhi.

SEBI Act, 1992; Nabhi Publications, Delhi.
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Sen. A. K. and Mitra, J. K.: Commercial Law. Including Company Law and Industrial
Law; The World Press Private Limited, Kolkata.

Securities and Exchange Board of India Act, 1992.
The Securities Contract (Regulation) Act, 1956.

Singh, Avtar: Introduction to Company Law. Eastern Book Co., Lucknow.
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MC 302. CORPORATE TAX PLANNING AND MANAGEMENT

Objective

This course aims at making students conversant with the concept of corporate tax
planning and Indian Tax laws. as also their implications for corporate management.

Course Inputs

UNIT L Introduction to Tax Management: Concept of tax planning; Tax
avoidance and tax evasions;

UNIT II. Tax Planning for New Business: Tax planning with reference to
location, nature and form of organization of new business.

UNIT III. Tax Planning and Financial Management Decisions: Tax planning
relating to capital structure decision & dividend policy.

UNIT IV. Tax Planning and Managerial Decisions: Tax planning in respect of own
or lease, shutdown or continue decisions.

UNIT V. Special Tax Provisions: Tax provisions & relating to infrastructure sector
and backward areas; Tax incentives for exporters, Tax deductions and
collection at source; Advance payment of tax

References

Ahuja G.K. and Ravi Gupta: Systematic Approach to Income Tax and Central Sales
Tax, Bharat Law House, New Delhi.

Circulars issued by C.B.D.T.

Income Tax Act, 1961.

Income Tax Rules, 1962.

Lakhotia, R. N: Corporate Tax Planning, Vision Publications, Delhi.

Singhania, V. K: Direct Takes; Law and Practice, Taxman's Publication, Delhi.

Singhania, Vinod K: Direct Tax Planning and Management, Taxmann Publication, Delhi.
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MC 303. STRATEGIC MANAGEMENT

Objective

The objective of this course is to enhance decision making abilities of students
in situations of uncertainty in a dynamic business environment.

Course Inputs

UNIT L. Concept of Strategy: Defining strategy, levels at which strategy
operates; Approaches to strategic decision-making; Mission and purpose,
objectives and goals.

UNIT 11. Environmental Analysis and Diagnosis: Concept of environment
and its components:

UNIT IIL Strategy Formulation and Choice of Alternatives: Strategies-
modernisation, diversification, integration; Merger, take-over and joint
strategies; Turnaround, divestment and liquidation strategies competitive
strategies-cost leadership, differentiation focus, value chain analysis.

UNIT IV. Functional Strategies: Marketing, production/operations and R&D
plans and policies. Personnel and financial plans and policies.

UNIT V. Strategy Implementation: Evaluation and Control: Strategy
Evaluation:  Overview of strategic evaluation; Strategic control;
Techniques of strategic evaluation and control.

Reference:

Bhattachary, S.K . and N. Venkataramin: Managing Business Enterprises; Strategies,
Structures and Sstems, Vikas Publishing House, New Delhi

Budhiraja, S.B, and M.B. Athreya: Cases in Strategic Management, Tata McGraw Hill,
New Delhi.

Budhiraja, S.B. and M.B. Athreya: Cases in Strategic Management, Tata McGraw Hill,
New Delhi.

Christenses, C. Roland, Kenneth R. Andrews, Joseph L. Bower, Rechard G.
Hamermesh, Michael E. Porter: Business Policy: Text and Cases, Richard D. Irwin, Inc,
Homewood, Illinois. Coulter, Mary K: Strategic Management in Action, Prentice Hall,
New Jersey.

Glueck, William F. and Lawrence R. Jauch: Business Policy and Strategic
Management, Me Graw-Hill, International Edition.

H. Igor, Ansoff: Implanting Strategic Management, Prentice Hall, New Jersey.
Kazmi, Azhar: Business Policy, Tata McGraw Hill, Delhi.
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Michal, E Porter: The competitive Advantage of Nations, Macmillan, New Delhi.
Mintzber, Henry and James Brian Quinn: The Strategy Process, Prentice Hall, New Jersey.

Newman. William H. and James P. Logan: Strategy, Policy and Central Management,
South Western Publishing Co., Cincinnati, Ohio.

Sharma, R.A: Strategic Management in Indian Companies. Deep and Deep Publications,
New Delhi.

NAG, A: Strategic Management Analysis-Implementation and control-Vikas Publishing
House Pvt. Ltd, NOIDA-201301

Srinivasan, R. Strategic Management: The Indian Context Eastern Economy Edition,
Prentice Hall of India, New Delhi-110001.
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